








uploaded to the Montana’s Longest Drive website and continuously updated as weather, travel,
and various other conflicts popped up. This itinerary which can be seen in Appendix A: Travel

Itinerary was the second most visited site page, garnering over 1,800 hits on its own.

3.3. Query Letter

The letter to the courses across the state of Montana was the first point of contact
between Montana’s Longest Drive and the golf courses. It was the project’s initial introduction
to the courses about the intention and purpose of the project. Critical components of the letter
were an introduction of myself as the creator or Montana’s Longest Drive, the intention and
purpose of Montana’s Longest Drive, links to the MontanasLongestDrive.com website, and the
request for accommodations from the golf course.

After writing a draft of the letter, | consulted with the Head Golf Professional at the Butte
Country Club, Josh Walsh PGA, a future recipient of the letter, as to what elements he would
expect in the letter. Some of his recommendations that were included in the final version of the
letter were detailing my own collegiate golf career, the intention of this project to promote the
game of golf across Montana, and to highlight the courses that | played throughout the summer
by writing detailed stories about them and publishing them on my website and on social media.
Rhetorically, the query letter for Montana’s Longest Drive wanted to convey and sell this project
from the first impression. An important part of having a strong first impression with the letter
was having the letter printed and mailed using high quality paper and envelopes that included the
Montana’s Longest Drive logo in the return address area of the envelope. In the initial paragraph
of the letter, | felt it was important to introduce myself as the creator of Montana’s Longest Drive
and explain my own golfing and educational background. After that opening paragraph the next

step was to sell the main ideas and concepts behind this project and explain what the driving
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force behind Montana’s Longest Drive was. The final paragraph of this query letter was the
selling section. After explaining who | was and the purpose of the project the last paragraph
introduced the idea of a partnership between Montana’s Longest Drive and the asked for access
to the course, help with booking a tee time and making a connection with someone to play golf

with, and a discounted or comped greens fee while | played that golf course.
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Sean Ryan
Montana's Longest Drive
Phone 406-231-8765

Email Montanaslongestdrive@gmail.com
Website www.montanaslongestdrive.com
Facebook @MQuianashveessRRive.
Instagram @Y QpeRARRRUESIRIVA

M?NTANA’S -

Recipient Name
Street Address, City, ST ZIP Code

Dear Recipient,

My name is Sean Ryan and I am the creator and author of Montana’s Longest Drive. I am currently working
on getting my Master of Science in Technical Communications at Montana Tech in Butte. I played collegiate
golf for the Qxediggexs as an undergraduate while earning my Bachelor’s Degree in Professional and
Technical Communication with a concentration in Public Relations from Montana Tech and was a four-time
All-State selection in high school. Born and raised in Great Falls, Montana I learned to love the Treasure
State and most importantly the people of Montana.

Montana’s Longest Drive’s mission is to write a book that promotes golf in Montana by telling the stories of
the people who play golf in Montana. Montana's Longest Drive started with the question: “Is it possible to
play every golf course in Montana in one summer?” and snowballed from there. The idea grew into a plan to
visit every golf course in the Treasure State, play golf with a local, and write about the experience. So,
starting May 10th, [ will play every golf course in Montana with new playing partners at every stop telling
the stories of the people I play with, where to get a good burger and beer at every stop, and what a full
summer of living on the road playing golf in Montana is like. All the while sharing the stories and photos
from every golf course through social media and on the Montana’s Longest Drive website.

I'm reaching out to you to inform you of this project, seek the opportunity to play your golf course, visit
with the people who make your course unique, and promote the golf community you have in your area.
Access to courses and green fees are two key parts that will determine the success of this project. Would
you consider partnering with me and Montana’s Longest Drive by providing access, referral of who to play
with at your club, and a discounted or comped green fee? I look forward to hearing back from you and
walking into your clubhouse one day with the opportunity to add the next chapter to Montana's Longest
Drive.

Sincerely,l

Sean Ryan

Figure 3 Montana's Longest Drive Letter
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In addition to drafting the letter, another important step in the process was to research and
create a database in Microsoft Access with the names of course managers and the mailing
address for the courses. The building of this database required a vast amount of research with
some of the smaller courses in the state having very little online profiles or listed mailing
addresses. Using the listing of the courses on the Montana State Golf Association website, the
PGA of Montana’s listing of golf professionals around the state, and a variety of other resources,

| created the most comprehensive mailing database for the golf courses of Montana.

3.4. Website

One of the first steps of creating a website for Montana’s Longest Drive was securing the

url: www.MontanasLongestDrive.com.

The website added validity and became a one-stop shop for people to check the itinerary,
learn about me, learn about the project, read blog posts, and contact me. The website was
important because it would be the main resource and communication component of the project.
With the website design skills that | had garnered in the Technical Communication program, |
began by designing the layout and functionality of the Montana’s Longest Drive website through
the WordPress content management system. WordPress, a blogging and website design software,
was a platform that | had previous experience and success with in other web design projects.

Included in the process of designing the website was the theme of having the menu bar
located along the top of the website’s main page that would allow for easy navigation between
the different pages of the site. WordPress provided a variety of templates that had various
nuances in terms of the architectural design, layout, and navigation of the website. In addition to
the main navigation menu, | felt it was important to include links to Facebook, Twitter, and

Instagram along the right side of the content on the website. WordPress’s plugin features allowed


http://www.montanaslongestdrive.com/
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for these links and sidebars to work seamlessly between social media and the website. These
links would help drive traffic, increase followers, and link the different components of the
project together as a complete unit related back to the project of telling the story of golf in
Montana.

Additional benefits of using the WordPress platform for the Montana’s Longest Drive
website were the website analytics and mobile app that WordPress provides its users. WordPress
analytics for Montana’s Longest Drive were a valuable tool in the process of gaining readership,
viewers, and having information more readily available for those interested in learning more
about the project. WordPress was able to instantly analyze and update me when website traffic
was increasing, which articles were being read the most, what search terms were being used to
find the Montana’s Longest Drive website, how website traffic was being directed and referred
from Facebook, search engines, Twitter, Instagram, and various media outlets linking to the
website in news stories about the project. Another benefit of WordPress analytics was the ability
to see the amount of website traffic coming from other countries. Thanks to WordPress analytics,
I was able to see that the website was read in 41 other countries like (Romania, Ireland, South
Africa, China, and India). WordPress also provided a mobile app that enabled me to examine
analytics, make website updates and corrections, and interact with readers easily from my mobile
phone. The mobile app for WordPress was convenient and useful while working on the project
on the road.

With the logo as the header logo for the website the website navigation was divided into
different pages such as: Itinerary, Media Packet, About the Author, Contact, About Montana’s

Longest Drive, and Help Fund the Drive.
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Figure 4 Montana's Longest Drive Website

3.5. Social Media

Social Media was a critical tool for Montana’s Longest Drive from the beginning of the
project. Facebook, Twitter, and Instagram provided unique opportunities to grow the brand and
reputation of the project along the way. Having an active profile on each of these very different
platforms provided outlets to publish, share, post, and tag different locations throughout the trip
that would keep followers informed and reading blog posts along the way. Additionally, social
media was a way to interact with both the hosting golf courses, playing partners, and the media.
Using social media as both a publishing platform and as a public relations tool to spread the
message and brand of Montana’s Longest Drive played a large part in the success of the project

and its positive reception around the state.
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3.5.1. Facebook

The Montana’s Longest Drive Facebook page was an important component in the social
media profile of the project. The Facebook page was one of the primary publishing outlets for
the blog posts, photos, and website updates of Montana’s Longest Drive. The Facebook page
was a live link to the website’s content as well as an easy way for people to follow along with the
continual updates of the project.

Facebook also provided a messaging and communication platform that allowed followers
of the project to ask questions about Montana’s Longest Drive, provide feedback, and reach me
immediately with ideas or input.

The Montana’s Longest Drive Facebook page featured the project logo, a link to the
website, my personal contact information, an About section detailing the project, as well as
photos, posts, and videos that were posted from on the road. In all, Montana’s Longest Drive

received 750 Facebook likes and was followed by 772 people on the social media platform.

3.5.2. Twitter

Twitter was another important social media tool for Montana’s Longest Drive. Using the
hashtag #MontanasLongestDrive after tweeting information or photos on the project, people
were able to follow the hashtag to other platforms like Facebook and Instagram and get a
comprehensive look at the project. Using my personal Twitter profile (@Mr_SeanRyan) that has
685 followers, including members of the media in the state of Montana, which included the
following short bio, “Just a guy playing every golf course in Montana & writing about the
number of miles walked, miles driven, golf balls lost, and beers drank #MontanasLongestDrive”,

Twitter provided an excellent platform to publish facts and observations from the trip.
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One of the most successful uses of Twitter for Montana’s Longest Drive was the weekly
posts that updated followers on the statistics | had kept track of during the project. The last tweet
updating followers on the statisticcs for Montana’s Longest Drive Figure 5 Twitter Statistics for
Montana's Longest Drive was retweeted 5 times, received 98 likes, made 14,213 impressions,

and was engaged with 567 total times.

Sean Ryan @Mr_SeanRyan- 8/1/18
Statistics for #MontanasLongestDrive:

84 Days

111 courses

1,485 holes played
512.29 miles walked
193 hours driven
8,507.3 miles driven
37.4 mpg

6,206 strokes

425 over par

175 birdies made

6 eagles

90 lost golf balls
281 beers drank

&
1 round left to play
Q3 15 ) o8 P !l

Figure 5 Twitter Statistics for Montana's Longest Drive

In addition to the tweets that updated followers on the statistics | was tracking while on
Montana’s Longest Drive that gained tremendous traction, other tweets from my Twitter profile
also received a large amount of interaction and likes along the way. An example of this and one
of my favorite photos from Montana’s Longest Drive was of four-time Montana State Special
Olympics Champion Robbie Hayes, 8-year-old Max Milton, and myself after playing golf at
Polson Bay Golf Course on July 19, 2018. This tweet received 26 likes, made 1,493 impressions,

and was engaged with 201 total times.
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Date Town Golf Course Playing Partner Holes
Wednesday, | Great Falls Hickory Swing Golf Course Kelly Gilligan 18
May 9, 2018
Thursday, | Great Falls Meadowlark Country Club Taylor Kuntz 18
May 10,
2018
Friday, May | Great Falls Anaconda Hills Golf Course Hans Fehres, Steve 18
11, 2018 Whisler
Saturday, | Fairfield Harvest Hills Jon Schenk 9
May 12,
2018
Choteau Choteau Country Club Reid Flemming, Josh 9
Larson
Conrad Pondera Golf Course Patrick Heinen 9
Sunday, | Shelby Marias Valley Sean Gilligan 18
May 13,
2018
Monday, | Malta Marian Hills Golf Course Roger Amundson, 9
May 14,
2018
Glasgow Sunnyside Country Club The Swansons 9
Tuesday, | Wolf Point Airport Golf Club Brock Copenhaver, 9
May 15, Troy Halverson
2018
Wednesday, | Scobey Scobey Golf & Country Club The Audets 9
May 16,
2018
Thursday, | Plentywood | Plentywood Golf Club The Ordahls 9
May 17,
2018
Friday, May | Sidney Sidney Country Club Benji Berg 18
18, 2018
Saturday, | Travel Day
May 19,
2018
Sunday, | Fort Benton | Signal Point Golf Course Scott Meissner, 9
May 20, Stinsons
2018
Monday, | Lewistown Judith Shadows Keithon Walter 18
May 21,
2018
Lewistown Pine Meadows Keithon Walter 9
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You see the weather this morning wasn’t exactly what you’d call golf weather. It was
fluctuating from a light drizzle to a heavy downpour every few seconds with a sharp and biting
westerly wind that would cut right through the most expensive windbreaker. But we, or at least |
was dead set on playing golf at Anaconda Hills today, and I’'m damn glad we did.

Hans Fehres and Steve Whisler are your everyday municipal golf course dew sweepers. |
know this because for two summers | played golf with those characters every day. They would
take turns calling me at 6:30 in the morning to make sure | was on my way to the golf course, so
I wouldn’t be late for the 7:07 AM tee time at Eagle Falls Golf Course.

Back in those days I used to work in the clubhouse in the afternoons and evenings, so |
would play golf with Hans and Steve and a few other characters like Steve McAlpin, who we
nicknamed “Happy” because he was always complaining about something new every day, and
Jon Ulias who would quietly take three or four bucks off you by winning the carryover skins
with an up-and-down par on the 18" hole.

After 18 holes with that crew, | would head home and eat breakfast, take a nap, and then
head off to the golf shop around 12:30 until the course closed.

Then I’d do it all over again. Those were the days.

Well today was a chance to relive those days with two of my favorite people. Hans
Fehres is a hard-of-hearing old man who’s never faded a golf ball in his life. He likes to a call his
ball flight the “Hange Hook™ because it turns like left like a NARSCAR driver and just runs its
way up near the green. Steve Whisler was one of my golf coaches my senior year of high school
and is also somewhat hard-of-hearing which adds to the volume when he hits a bad shot and his

displeasure echoes around the golf course.
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So, at 8:26 AM the three of us were standing on the first tee box at Anaconda Hills Golf
Course with the whole place to ourselves. I'm quite confident the guy working in the pro shop
wanted to have us committed when we showed up for our tee time.

But the three of us trapesed around the historic front nine at Anaconda Hills and hit tee
shots into fairways that didn’t budge after they landed, chipped onto greens when we couldn’t
fully feel our hands, and may have putted a ball or two into cups that were filled with rainwater.
And we laughed our way through the coldest nine holes of our lives.

They say a bad day of golf is better than a good day of work, and I’d like to think my
retiree friends would agree with that statement even if they’re golf shoes will never fully dry out.

Golf shoes can be replaced but another chance to play golf with Hans and Steve cannot.

Even if it took some convincing to get them there.

8.4. Fairfield

I pulled into the parking lot in Harvest Hills just around 7:30 in the morning. The parking
lot was empty as | hit a few practice putts on the dew covered putting green waiting for my
playing partner to show up.

Jon Schenk is just one of those guys who can always make you laugh. The Fairfield
native and | remarked about how much better the weather was when we were supposed to get
together and play yesterday.

“I wasn’t going to play in the snow, no matter how much you begged me.” Jon laughed.

I was supposed to play golf with Jon on Friday evening, but the golf gods were against
that seeing that it snowed three inches at Harvest Hills.

Today was a different story however, meadowlarks were chirping as we made our way

down the fairways of Harvest Hills. Well, we made our ways down the rough too.
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We could have hit it anywhere this morning, because we were the only souls on the golf
course. The pro shop wasn’t open, but the grass was green, and the sun was up. I’m sure there
were some envious people driving by on the highway watching to guys with a whole golf course
to themselves.

We laughed as we struggled with our early season swings and some extra long rough just
off the fairways. Jon and | even laughed as we approached a few greens that had their flags
laying on the greens instead of stuck in the cup.

“Where’s the hole at?” Jon asked. “Actually, it doesn’t matter with how we’re hitting it
today. I’'m just going for the green.”

When you can laugh and hack your way around a whole golf course as the only two

people on it, you can deal with a flag being nowhere near the hole.

8.5. Choteau Country Club

The Choteau Country Club sits high atop the bluff overlooking the country seat of Teton
County with a magnificent view of the Rocky Mountain Front in the backdrop.

It isn’t very often you can play in Choteau without the wind blowing a million miles an
hour. We just happened to luck out and play the CCC with just a slight breeze blowing.

My friend Reid Flemming joined me in Choteau for a quick trip around the hilltop track
but before we went we met and shot the breeze with the course superintendent. He remarked at
the work that goes into maintaining a course like Choteau’s in the climate that we are in.

“It isn’t easy, but it’s a labor of love.” he said.

You could really tell that as you played the nine-hole course in Choteau. The greens on

the course were as healthy as I’ve ever seen and putted extremely well.



